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THE ROLLS ROYCE 
    EXPERIENCE

STORY BY PAUL GILBERT - ROLLS ROYCE TORONTO

W
e were on a helicopter pad 

in the Niagara Region, saying 

goodbye to our guests before 

flying them back to Toronto when one 

of them said to me: “I guess if you’re 

going to test drive the finest motorcar 

in the world, the experience should be 

over the top.”

After over six months of planning, 

preparation and meticulous execution 

by the team at Rolls-Royce Motor 

Cars Toronto and our marketing 

partners, 7 Communications, no better 

compliment could have been made. 

The plan was to have a driving 

experience through Niagara wine 

country that would take in world 

famous sites, perhaps a wine tasting, all 

the while enjoying the splendour of the 

fall foliage. 

The goal was to create a lifestyle 

experience wrapped around the 

enjoyment of driving the world’s finest 

motorcars, to allow our guests to 

experience the elation of driving a Rolls-

Royce and dispel the commonly held 

idea that these cars require you to have 

a driver and are only to be chauffeured 

around in.

Each of the two days of our event 

started with our guests. Five different 

couples arrived each day at Billy Bishop 

Airport, were greeted by Rolls-Royce 

hostesses and then introduced to their 

pilots who would shortly provide them 
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a helicopter tour of the Niagara Falls 

and surrounding area. 

Upon landing at Niagara District Airport, 

our guests were met with the stunning 

visual of six new meticulously prepared 

Rolls-Royce vehicles strategically 

placed right on the runway – three 

Ghosts Series II and three Wraiths, all 

prepared in advance with the Heads Up 

Display outlining our first destination. 

Each couple was invited to select the 

car they wished to experience.

The first leg of our driving day was 

designed to feature the effortless power 

and wafting ride, sometimes referred to 

as a “magic carpet ride,” that is Rolls-

Royce. We proceeded east along the 

QEW to Jordan Station to the delight, 

smiles and thumbs-up signs from 

observers along our way. 

Our procession of cars in a perfect line 

was threatened with being interrupted 

only once by a lumbering transport, 

until the slightest pressure on the 

accelerator had the “follow car” rush 

forward from a cruising 110 to 140 in 

barely a second allowing the Wraith to 

easily maintain its position. Our guest 

commented that she had never felt 

such ease of acceleration and that the 

power was instant and amazing without 

being jarring, as in most cars.

As we approached our destination 

our guests were somewhat surprised 

at the venue. We had passed many 

well-known commercial wineries with 

gleaming facades, paved parking lots 

full of bus loads of tourists, and instead 

we were taking almost four million 

dollars of new Rolls-Royces up a long 

gravel and dirt road towards a rustic 

farmhouse—even the grazing cattle and 

their calves were curious as to what we 

were up to. 

We pulled into a dirt and gravel 

courtyard and were greeted by Milton 

Mednick, General Manager of Pearl 

Morissette Vineyards. He led us to a 

newly renovated loft space within one 

of the farm buildings where we were 

treated to an informative wine tasting of 

the vineyards limited-production wines, 

conducted by the vineyards sommelier 

Svetlana Atcheva. Afterwards, we visited 

the actual fermenting areas and were 

introduced to Francois Morissette, 

Vigneron and Partner.

Our guests were more than impressed 

with the wines they had tasted, and our 

trip was somewhat delayed as caseloads 

of wine were ordered to be delivered 

back to their homes in Toronto. While 

these orders were taken, our Rolls-

Royce attendants programmed our 

next destination in the Navigation/

Heads Up Display and refreshed the 

sparkling water in each car. 

The last part of our drive took us along 

Lake Ontario, back to Niagara-on-the-

Lake to the renowned Oban Inn & Spa. 

We drove along winding roads, through 

numerous small towns and, to the 

delight of construction crews, through 

several road construction sites. 

The forty-minute drive highlighted the 

ease that the satellite-aided transmission 

adjusts the driving characteristics of 

the cars without driver intervention. 

The only disconcerting moment was 

when one of our drivers thought they 

were certainly going to be pulled over 

after spotting a figure pointing a “radar 

gun” at them as they effortlessly glided 

around a corner, perhaps a little quickly. 

When we told them it was it was the 

founder of this very magazine, Lucas, 

perched in the bushes with his camera, 

we all had a great laugh.

Once checked into the Oban Inn, 

Upon landing at Niagara District Airport, our 
guests were met with the stunning visual of six 
new meticulously prepared Rolls-Royce vehicles 
strategically placed right on the runway.
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our guests were treated to afternoon 

refreshments and complimentary spa 

treatments. Later that evening, after 

cocktails, we boarded a limousine to 

the world-famous Stratus Winery where 

we dined on a six-course meal prepared 

by Steven Treadwell of Treadwell’s of 

Niagara. Each course was accompanied 

by one of Stratus wineries’ premier wines 

and an educational narrative by our host 

at Stratus, Ben Wicks. 

Our guests were returned to the Oban 

Inn and, after a late-night brandy, they 

retired to their rooms. The following 

morning, at a relaxed pace, our 

guests enjoyed a casual breakfast and 

walk along the waterfront before we 

departed to the airport for their flight 

back to Toronto.

“The Rolls Royce Brand and Hospitality 

are truly synonymous with Excellence! 

Would anyone expect anything less from 

one of the worlds most Recognized 

Iconic Automobile Brands” said Jay 

Egan, one of our guests.

With every need catered to and every 

venue first-class, the day-long “test drive” 

experience we provided for our guests 

embodied the effortless lifestyle that is 

Rolls-Royce. 

A striking, seductive encounter
The new Dawn has arrived – a Rolls-Royce like no other. A striking true four-seater, it captures the exhilaration 

of open-top driving with an interior crafted in anticipation of unforgettable moments between friends.

Anything is possible. Contact us to start your journey.
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